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Thematic Areas

Business science
1. The Relationship between Microeconomics and Business Economics.
2. Equity and Capital Structure of the Company, Organizational Efficiency.
3. Corporate Activities and Functions, Production, Sales and Inventory Management.
4. Investment Decisions, Facility Management and current Trends in Business.

Purchase and inventory management
1. The process of purchasing and supplying inventory in a company.
2. Types of inventory and purchase planning.
3. Inventory management in a company.
4. Supply systems.

Production process
1. Production process and production system.
2. Production planning, production capacity.
3. Production quality assessment systems.
4. Production logistics support techniques.

Marketing
1. Marketing and marketing mix.
2. Marketing research.
3. STP process.
4. Communication mix.

Business activities
1. Trade - definition, functions and historical background.
2. Business categories and assortment.
3. Retail business - types and trends.
4. International trade - advantages and disadvantages, international sales contract.
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3. 	Production process
HERMALIN, B. and M. WEISBACH, 2017. The Handbook of the Economics of Corporate Governance. North Holland. ISBN 9780444635303.
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4. 	Marketing
KOTLER, P. and G. ARMSTRONG, [2018]. Principles of marketing. 17th ed. Pearson Higher Education. ISBN 978-0134492513.
KOTLER, P., 2014. Principles of marketing. 15th global ed. Pearson. ISBN 978-0-273-78699-3.
PALMER, A., 2012. Introduction to marketing: theory and practice. 3rd ed. Oxford University Press ISBN 2009000272.
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KOTLER, P. and K. L. KELLER, [2016]. Marketing management. 15th ed. Pearson. ISBN 978-0133856460.

5. 	Business Activities
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